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ADSLOT: AN OVERVIEW

Leading global provider of workflow and trading automation
technology for the digital advertising industry

Global: HQ in Australia with operations in the US, UK, o
Germany and China

Customer base encompasses some of the largest buyers.
and sellers of digital media globally

Global footprint and customer base encompassing over 20
markets across Europe, North America and APAC
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OUR BUSINESS UNITS AND REVENUE MODELS.

Product Description Primary Revenue Model

A global digital media marketplace, enabling Trading Fees Oa percentage of all media spend
Adslot Media media buyers and sellers to trade premium on the platform is collected from the publisher.

) display advertising on a targeted, forward Percentages vary from 5% (Adslot Tech fee) to

guaranteed basis (direct buys). 15% (includes Adslot Demand fee).

A global enterprise SaaS platform, Licence Fees Orecurring subscription revenue,
Symphony. providing digital media buying workflow with guaranteed minimums (fixed licence fees)
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agencies. on value of media managed (by tier).
webfirm An Australian-based digital marketing Services Fees Ofees charged on hourly or fixed
—— services business, providing website design, basis for design development or consulting;

hosting, search engine optimization (SEO), recurring fees charged for SEO, web hosting and

search engine marketing (SEM) and social marketing services at package rates.

media marketing services to SMBs.

Adslot.



Adslot.






