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2019 IN REVIEW.

In FY19, the Company focused on three key strategic priorities:

ÅReturn Symphony business to growth via regular 
market deployments (grow Licence Fees);

ÅReturn Adslot Media business to growth by 
focussing on the US market (grow Trading Fees); 
and,

ÅReduce operating costs.

During the year we delivered on these objectives:

Å 5 new Symphony markets deployed during the year 
with a corresponding growth in license fees;

Å Trading activity secured from large US advertisers 
including AT&T and General Motors;

ÅAdditional tier 1 publishers added to the market in 
the US and UK;

Å 10% reduction in operating costs without impact on 
clients or core product development.



Licence Fee
Revenue

$6.688M

Revenue from 
Continuing 
Operations

$9.894M

Trading 
Technology 

Revenue

$8.038M

Trading Fee
Revenue

$1.370M

Group 
Revenue

$10.272M

THIS HAS RESULTED IN 
IMPROVED FINANCIAL PERFORMANCE.
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Note: For the current period, Group Revenue includes Revenue from Continuing Operations ($9.894M) and Grant Proceeds ($0.377M)



OUR PROGRESS.


